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                                                            SECTION-A                                                 (4 x 5 = 20) 

Answer Any Four of the following 

1) a) A concept of international business. 

   A…™èþ-Æ>j-¡Ä¶ý$ Ð@þÆæÿ¢-Mæüç³# ¿êÐ@þ-̄ @þ. 

 b) Benefits of MNCs to host countries. 

   A†¤ §óþÔ> -ËMæü$ MNC Ë Ð@þËÏ Eç³-Äñý*-V>-Ë$. 

 c) MNC culture. 

   MNC çÜ…çÜP - –-†. 

 d) Negotiations in IB. 

   IB  ÌZ çÜ…{ç³ -̈ …ç³#-Ë$. 

 e) Regional trade. 

   {´ë…¡Ä¶ý$ Ð@þÆæÿ ¢-Mæü-Ð@þ¬. 

 f) Bilateral agreement. 

   ¨Óç³-„æü Jç³µ…§é -Ë$. 

 g) Factor proportions theory. 

   M>Ææÿ-M>Ë °çÙµ†¢ íÜ§é®…™èþ -Ð@þ¬. 

 h) International product. 

   A…™èþ-Æ>j-¡Ä¶ý$ Ð@þçÜ$¢-Ð@þ#. 



 

                                                             SECTION-B                                               (2 x 10 = 20) 

Answer Any Two of the following 

2) Explain the role of IB in the economic development of country. 

 JMæü §óþÔ¶ýç³# BÇ®-M>-À-Ð@þ– -̈ ®ÌZ IB ´ë{™èþ¯@þ$ ÑÐ@þ -Ç… è̂þ$ -Ð@þ¬. 

3) Bring out the planning process in MNCs. 

 MNC  ËÌZ {ç³×ê-ã-Mîü-Mæü-Ææÿ×ý {ç³¶Mìü -Ä¶ý$¯@þ$ ™ðþË$-ç³#-Ð@þ¬. 

4) How do you measure the performance in IB? 

 IB  ÌZ ÝëÐ@þ$-Æ>®Å°² GsêÏ Væü×ìý-Ýë¢-Ææÿ$? 

5) What is the trend in the IB of LDCs? 

 LDC Ë IB  ÌZ° ´ùMæüyæþ HÑ$? 

                                                    

                                                                  SECTION-C                                         (2 x 20 = 40) 

   Answer Any Two of the following 

6) Examine the comparative cost theory of international trade. 

 A…™èþ-Æ>j-¡Ä¶ý$ Ð@þÆæÿ¢-Mæüç³# ™èþ$Ë -̄ é-™èþÃMæü íÜ§é®-…™é°² ç³Ç -Ö-Í…^èþ$ -Ð@þ¬. 

7) State the HRM practices of MNCs. 

 MNC Ë HRM  ™èþÈ¹ -§æþ$-Ë¯@þ$ ™ðþË$-ç³#-Ð@þ¬. 

8) Critically evaluate the working of WTO in the recent past. 

 Csîý-Ð@þÍ M>Ë-Ð@þ¬ÌZ WTO ç³° ¡Ææÿ$¯@þ$ Ð@þ$¨…ç³# ^óþÄ¶ý$…yìþ. 

9) What are the strategic considerations in the management of MNCs? 

 MNC Ë °ÆæÿÓ-çßý-×ý-ÌZ° Ð@þNÅà-™èþÃMæü ç³Ç -Væü-×ýË$ HÑ$? 

 


