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1)

a)

b)

d)

9)

Answer Any Four of the following

SECTION-A

Marketing concept.

358y, Sof g5,

Competitors.

DseSaeoen.

Product portfolio.

53 SRR,

Consumer.

DAACHETBIED.

Product mix.

53 QopES0R0.

Unit price.

S0 6.

Channel design.

312D 30D Erisgeys.

Marketing audit.

50°8),630R esdeb.

Maximum Marks : 80

(4 x5=20)



2)

3)

4)

5)

6)

7)

8)

9)

Answer Any Two of the following

SECTION-B

State the functions rendered by retailers.

DB IEHen 8080 NS0 BeHI0.

What are the objects of advertising?

(S80% B¥) OFP 00 dD?

Discuss the steps involved in marketing research.

358 80R 588 53" AWEYH, e S8y,

State the role of marketing in service sector.

DTBORS0S’ 53°0),E0R B0, FeB BewYH.

Answer Any Two of the following

SECTION-C

Examine the social responsibilities of marketing.

350°8),30f 0%, F=00Y ergissen 5838030,

Assess the impact of environment on marketing.

50°8),E30R Qe ST°GSBEIN (ST, BOY S0Hoé.

Explain the bases of segmenting market.

50°8),¢55%0 )06 DAk esErTren DIBOWIN.

What are the determinants of consumer behaviour?

DIBFAEED (S5BS DGFs~en I ?

(2 x 10 = 20)

(2 x 20 = 40)



