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                                                                SECTION-A                                      (4 x 5 = 20) 

Answer Any Four of the following 

1) a) Marketing concept. 

   Ð@þ*ÆðÿP-sìý…VŠü ¿êÐ@þ-̄ @þ. 

 b) Competitors. 

   ´ùsîý-§é-Ææÿ$-Ë$. 

 c) Product portfolio. 

   Ð@þçÜ$¢ çÜÐ@þÊ-çßý-Ð@þ¬. 

 d) Consumer. 

   Ñ°-Äñý*-Væü-§é-Ææÿ$-yæþ$. 

 e) Product mix. 

   Ð@þçÜ$¢- Ñ$“-Ô¶ý-Ð@þ$-Ð@þ¬. 

 f) Unit price. 

   Ð@þçÜ$¢Ð@þ# «§æþÆæÿ. 

 g) Channel design. 

   Ð@þçÜ$¢Ð@þ# ç³…í³×ìý Ææÿ*ç³-Mæü-Ëµ-̄ @þ. 

 f) Marketing audit. 

   Ð@þ*ÆðÿP-sìý…VŠü Byìþ-sŒý. 



 

                                                           SECTION-B                                         (2 x 10 = 20) 

Answer Any Two of the following 

2) State the functions rendered by retailers. 

 _ËÏÆæÿ Ð@þÆæÿ¢-Mæü$Ë$ A…¨…^èþ$ õÜÐ@þË$ ™ðþË$-ç³#-Ð@þ¬. 

3) What are the objects of advertising? 

 {ç³Mæü-r¯@þ Äñý¬MæüP Ë„>- ÅË$ HÑ$? 

4) Discuss the steps involved in marketing research. 

 Ð@þ*ÆðÿP-sìý…VŠü ç³Ç-ÔZ-«§æþ-̄ @þÌZ CÑ$-yìþ-Ð@þ#¯@þ² §æþÔ¶ýË$ ^èþÇa… è̂þ$-Ð@þ¬. 

5) State the role of marketing in service sector. 

 õÜÐé-Ææÿ…Væü-Ð@þ¬ÌZ Ð@þ*ÆðÿP-sìý…VŠü Äñý¬MæüP ´ë{™èþ¯@þ$ ™ðþË$-ç³#-Ð@þ¬. 

                                                    

                                                      SECTION-C                               (2 x 20 = 40) 

   Answer Any Two of the following 

6) Examine the social responsibilities of marketing. 

 Ð@þ*ÆðÿP-sìý…VŠü Äñý¬MæüP Ýë…íœ$Mæü »ê«§æþÅ-™èþË$ ç³Ç-Ö-Í… è̂þ$-Ð@þ¬. 

7) Assess the impact of environment on marketing. 

 Ð@þ*ÆðÿP-sìý…VŠü Ò$§æþ ç³Æ>Å-Ð@þ-Ææÿ-×ýÐ@þ¬ {ç³¿ê-Ðé°² Ð@þ$¨…ç³# ^óþÄ¶ý$…yìþ. 

8) Explain the bases of segmenting market. 

 Ð@þ*ÆðÿP-sŒý¯@þ$ Q…yæþ¯@þ ^óþÄ¶ý¬ B«§é-Æ>Ë$ ÑÐ@þ-Ç…^èþ$-Ð@þ¬. 

9) What are the determinants of consumer behaviour? 

 Ñ°-Äñý*-Væü-§éÆæÿ$ {ç³Ð@þ-Ææÿ¢̄ @þ °Æóÿª-Ô¶ý-M>Ë$ HÑ$? 
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